Financial Services & Banking (FSB)

4th Semester Syllabus

External Marks: 60

       Internal Marks: 40

Time: 3 hrs.

STRATEGY IMPLIMENTATION

Paper Code: N4A
UNIT-I

INTRODUCTION; Meaning and Nature of Strategy Implementation, Contrast and Interdependence of Strategy Formulation and implementation, Operationalizing the Strategy –Annual Objective Developing Business and Functional Strategies, Developing and Communicating Concise Policies. 

UNIT-II

INSTITUTIONLIZING THE SYSTEM; Structural Considerations- Simple and Functional Organizational Structures, Divisional Organizational Structure, Strategic Business Units Matrix Organization. The role of Structure-linking Structure to Strategy, Organizational Leadership-Role of the Chief Executive Officer, Organizational culture-the Strategy-culture connections and its managing, Establishing Strategic Controls, Operational Control systems, Monitoring performance and Evaluating Deviations, Reward Systems, Motivating Execution and Control.

UNIT-III

FUNCTIONAL STRATEGIES; Developing Key Functional Strategies in marketing in relation to product (or Service), Price, place and Promotion, Key Functional Strategies in Finance in relation to capital acquisition, capital allocation, Dividend and working capital management, Mergers and acquisitional policy, Issues involved in Research and Design and Production/operations decision areas, functional strategies in personnel employee recruitment, selection and orientation career development and counseling, performance evaluation and training and development, compensation, labour/union relations, Discipline, control and evaluation.       

UNIT-IV

REVIEW AND EVALUATION;  Process and Criteria of Evaluation of the Strategy, the case method of study- Meaning and kinds of cases, preparation and role of the Instructor in case discussion, the strategic management audit, Financial Analysis for strategic management. 

SUGGESTED READINGS:

1. Fred R.David, Strategic management, McMillan Publishing Company New York.

2. John A. Pearce II, Richard B.Robinson Jr., ‘Strategic Management, Strategy Formulation and Implementation’  AITBS publishers and distributors Regd. Delhi. 

3. Luis Ma.R.Calingo, ‘Strategic Management in the Asian context, A case book in business policy and Strategy  John Willey & Sons, New York

4. S.B. Budhiraja and M.B. Athreya, Cases in Strategic Management, Tata Mac Graw Hills Publishing Company, New Delhi.

External Marks: 60

Internal Marks: 40

Time: 3 hrs.

BUSINESS LEGISLATIONS

Paper code: 

UNIT – I

The Indian Contract Act, 1872: Essentials of a valid contract, void agreements, performance of contracts, breach of contract and its remedies, Quasi-Contracts.

UNIT- II

The Sale of Goods Act, 1930; rights of an unpaid seller; the negotiable instruments act 1881: nature and types; negotiation and assignment; holder-in-due course, dishonor and discharge of a negotiable instrument; arbitration.

UNIT – III

The Companies Act, 1956: Nature and types of companies; formation; memorandum and articles of association; prospectus, shares and share capital, allotment of shares.

UNIT – IV

Membership; Borrowing powers; management and meetings; accounts and audit; compromise arrangements and reconstruction; prevention of oppression and mismanagement; winding up; Consumer Protection Act and cyber laws.

SUGGESTED READINGS:

1. Avtar Sing, Company Law, Eastern, Lucknow

2. Khergamwala, J.S., The Negotiable Instrument Acts, N.M.Tripathi, Bombay

3. Ramaiyam, A. Guide to the Companies Act, Wadhwa, Nagpur

4. Shah, S.M., Lectures on Company Law, N.M.Triphati, Bombay

5. Tulisian P.C. Business Law, TMH, N.Delhi. 

6. Tuteja, S.K., Business Law for Managers, Sultan Chand, New Delhi
MANAGEMENT OF BANKING AND FINANCIAL INSTITUTIONS

Paper code: 

UNIT-I

Indian Financial System: Money Market and its instrument; capital market and its different segments; New issue market; stock exchanges; trading and settlement procedure; NSE; OTCEID.

UNIT-II

Development Banking; Operational and Financing policies of Development Banks including IDBI, ICICI, IFCI, IRBI & SIDBI,  Project Appraisal Techniques of Development Bank; NBFCs - Management and control; Reserve Bank of India: Objective, functions and its monetary and credit policy. 

UNIT-III

Commercial Banks: Evolution, Structure, Growth and Progress of Indian Commercial Banks, Public and Private Sector Banks, Management of Liquidity, Profitability and NPA; 

Banking operations; retail banking and corporate banking; Innovations in banking operations

UNIT-IV

Credit Rating; Role and Function of credit rating agencies, Mutual Funds – Meaning, Types of Mutual Funds, Organisation and Structure of MF in India; SEBI guidelines regarding  formation role and function of Assets   Mgt. Companies, Pricing of Mutual Funds  Products. Its Accounting Polices, Disclosure practices and SEBI guidelines

SUGGESTED READINGS:

1. Capital Issue Lists and Merchant Banking, Dhankar JC, Sky Lark Publishers, New Delhi.

2. Financial Institution and market, LM Bhole, Tata McGraw Hill,New Delhi.

3. Financial Markets and Services, Natrazan & Gorden, Himmalya Publishing House.

4. Indian capital Market, V.A. Avadhani, Himalya Publishing Services, Bombay.

5. Indian Financial System, MY KHAN, Tata McGraw Hill, New Delhi.

6. Merchant Banking, JC Verma, Bharat Law House, New Delhi.

External Marks: 60

            Internal Marks: 40

Time: 3 hrs.

INTERNATIONAL FINANCIAL MANAGEMENT

Paper Code: 

UNIT-I

Finance function in a multinational firm; institutional structure of international financial markets; cost and availability of international financial flows; international financial instruments.

UNIT-II

International working capital Management: Aspects of international cash management; investment criteria and borrowing decisions; centralized versus decentralized cash management; international receivables management; securitization of receivables. 

UNIT-III

International Investment: International portfolio versus direct investment; factors and benefits of portfolio investment; international CAPM; determinants of volume, composition and direction of direct investment; capital budgeting for foreign direct investment; assessing and managing political risk.

UNIT-IV

International aspects of Raising Capital: Strategic considerations in euro-equity issues; international bond financing; determining financial structure of foreign subsidiaries of MNCs; financial choices for an MNC and its foreign affiliates; costs and risks of financing;

SUGGESTED READINGS: 

1. BUCKLEY. A, Multinational Finance, Prentice-Hall of India, New Delhi.

2. MAURICE D. LEVI, International Finance, McGraw-Hill, NY.

3. P.G. APTE, International Financial Management, TATA McGraw-Hills, N.Delhi.

4. SHAPRO.A.C. , Multinational Financial Management, Prentice-Hall, N Delhi.

External Marks: 60

            Internal Marks: 40

Time: 3 hrs.


MANAGEMENT OF INSURANCE COMPANIES

Paper Code: 

UNIT-I

Nature and scope of insurance; general principles and type of insurance, types and sources of risk, alternative approaches to risk management, risk versus exposure, risk identification-perception of risk, identification of the operative clauses or perils, exposure analysis-use of measures of dispersion and probability distributions in risk quantification.

UNIT-II
Concept of service marketing: nature of insurance markets , marketing research and demand analysis, types of insurance e-products, buying motives in insurance market. Pricing, positioning and promotion of insurance products, distribution channels including direct setting of insurance products, marketing programme for insurance companies, marketing costs and control, special problems of marketing of insurance products.

UNIT-III
Nature & types of insurance operations, effectiveness of efficiency of insurance operations, aspects of supply chain management, developing customer focus in insurance operations. Job design and BPR, measuring efficiency of operations, quality assurance and control, insurance strategy-formulation and implementation.

UNIT-IV
Service design and delivery strategy, distribution strategy, factors affecting effective delivery, organizational design and structuring of insurance operations. Information system and data base management system for insurance operations, insurance software packages-elementary knowledge of SCM, CRP and CRM packages, trends in e-business and online insurance.

